
Input Field Title What Kind of Input is Needed?

Input
1

Research Objectives & Hypotheses
Understanding the goals of the research and specific
hypotheses can guide the appropriate sampling
technique, ensuring that the sample is representative of
the population relevant to these objectives.

Input
2

Population Details
A detailed description of the broader population from
which the sample will be drawn, including demographic,
geographic, and other relevant characteristics.

Input
3

Sampling Technique Preference
Any initial preferences for specific sampling methods
(e.g., purposive sampling, snowball sampling) based on
the research design and objectives.

Input
4

Desired Confidence Level
The level of confidence he wishes to achieve in his
findings, often expressed as a percentage (e.g., 95%).
This will influence the sample size and sampling
method.

Input
5

Margin of Error
The allowable error margin in the research results (e.g.,
±5%). This is crucial for determining the required
sample size to achieve the desired confidence level.

Input
6

Population Variability
An estimate or understanding of the variability within
the population on key metrics or questions of interest.
High variability often requires a larger sample size.

Input
7

Access Constraints
Information about any limitations or constraints in
accessing certain populations or subgroups, which can
influence the choice of sampling strategy.

Iteration Inputs:
• Precise, well-defined, short inputs yield more targeted, accurate and deployable results.
• Follow the best practices of iteration - that is the soul of good research.

• Please note that AI LLMs impose token limits, therefore, longer inputs may lead to shortened /
truncated outputs.

• Embrace innovation: Think about how your research can inspire new solutions or perspectives in
modern contexts while crafting your inputs. Caution: Garbage In Garbage Out (GIGO)

India to the Max! Through You!
https://i-max.org

Vigyana
Step-06a: Selecting Samples

Important



Input Field Title What Kind of Input is Needed?

Input
8

Resource Limitations
Details of available resources such as time, funding, and
equipment, as these factors can limit the feasible size
and scope of the sample.

Input
9

Ethical Considerations
Any ethical guidelines or constraints related to
sampling, such as informed consent, privacy, and
ensuring no harm to participants.

Input
10

Sample Size An indication of the intended number of participants or
data points to be included in the sample.

Input
11

Previous Quantitative Studies
Reference to previous studies or existing literature that
offer insights on effective quantitative sampling
strategies for the research topic.

Input
12

Previous Qualitative Studies
Reference to previous studies or existing literature that
offer insights on effective qualitative sampling strategies
for the research topic.

Input
13

Participant Profiles Detailed profiles of the types of participants who are
believed to provide the richest insights for the study.

Input
14

Feedback & Revisions
Any feedback or revisions from pilot studies, peer
reviews, or expert consultations that might influence the
sampling strategy.



Input Field Title What Kind of Input is Needed?

Input
15

Literature Review Insights
Key findings from the literature review that could guide
or inform the sampling strategy, particularly in relation
to the representativeness and relevance of the sample.

Input
16

Pilot Test Data
Results from any pilot tests or preliminary data
collection efforts that might inform adjustments to the
sampling strategy or sample size calculations.

Output Button Title What Do You Receive?

Output
1

Sampling Overview Document
A comprehensive guide that details the foundational
principles of sampling, tailored specifically to their
project's needs, outlining various sampling
methodologies and their applicability.

Output
2

Sample Size Calculation Tool
(Quantitative)

An interactive tool, such as a dynamic spreadsheet,
where Tom can input different parameters (like desired
confidence level, margin of error) to get accurate sample
size calculations for quantitative research.

Output
3

Sampling Techniques Summary
A compiled list and descriptions of potential sampling
techniques that are suitable for their research objectives,
providing a clear comparison to help them make an
informed choice.

Output
4

Step-by-Step Sampling Guide
A detailed procedural document guiding them through
the entire sampling process, from selecting a method to
recruiting participants.

Output
5

Ethical Guidelines Checklist
A comprehensive checklist to ensure all ethical
considerations related to sampling, such as informed
consent and participant privacy, are thoroughly
addressed.

Iteration Outputs:

Important

•Generative AI is still in its infancy. Even though it has unimaginable potential, occasionally it can provide
inaccurate results. Therefore, cross-check the crucial data and information that you publish in your name.

•Use Vigyana for augmenting your thinking, expanding your horizon and to generate ideas and reasoning,
that are new and original. Then stitch these findings together in your own style so that you perfectly own
your research.

•Follow the best practices of iteration. Always be thoughtful about your inputs, analyse your outputs, and
then fine-tune/modify your inputs for better and better outputs, that lead to high-impact research.



Output Button Title What Do You Receive?

Output
6

Resource Allocation Guide
Based on their available resources, a strategic guide to
optimally utilize time, budget, and manpower in the
sampling process.

Output
7

Potential Sampling Pitfalls
A document listing common sampling pitfalls and
mistakes specific to their method and how to avoid
them.

Output
8

Sample Profile Template A customizable template to help define and describe the
desired participant profiles for their sample.

Output
9

Feedback Loop Structure
A structured mechanism for gathering and integrating
interim feedback on the sampling process, allowing for
necessary adjustments and improvements.

Output
10

Advanced Sampling Strategy Analysis
An in-depth analysis of their chosen sampling
techniques, highlighting their strengths, weaknesses,
and potential biases.

Output
11

Dynamic Sampling Simulation
A tool for simulating different sampling scenarios,
enabling them to visualize potential outcomes and
impacts on their research.

Output
12

Meta-cognitive Reflection Questions
Thought-provoking questions designed to encourage
deep consideration of the implications, biases, and
potential outcomes of their sampling decisions.

Output
13

Comparative Analysis Tools
Tools for comparing the efficacy of various sampling
techniques in similar research contexts, aiding in
choosing the most effective method.

Output
14

Innovative Sampling Approaches
Suggestions for cutting-edge or unconventional
sampling strategies that might offer unique insights or
advantages for their specific research objectives.

Output
15

Cross-Study Sampling Synthesis
Tools for integrating and comparing sampling strategies
across multiple studies, facilitating broader insights and
consistency.



Output Button Title What Do You Receive?

Output
16

Cultural & Demographic Implication
Analysis

Tools for analyzing how sampling choices may
need to be adjusted across different cultural or
demographic contexts to ensure
representativeness and relevance.

Output
17

Predictive Impact Analysis
Tools for projecting the potential future
implications or applications of their research
based on their sampling choices.

Output
18

Iterative Sampling Strategies
Advanced techniques for developing an iterative
sampling approach, where initial findings inform
subsequent rounds of participant selection.

Output
19

Stakeholder Impact Analysis
Tools to analyze and understand how different
stakeholders might view or be impacted by their
sampling decisions.

Output
20

Sample Diversity & Inclusion Toolkit
Resources and tools to ensure their sample is
diverse, inclusive, and representative of the
population of interest.

Output
21

Future-proofing Sampling Strategies
Recommendations and tools to ensure that their
sampling approach remains relevant and
effective as research paradigms or societal
contexts evolve.
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